
Surge price time! Is a cab cheaper? 4 Aguide to the revampedWrigley 6

Totally

Titus
TITUSAND

ROMEDON—ANDACTORTITUSSBU
RGESS—

GETTHECHANCE
TOREALLYSHINEINSEASON2

OF ‘UNBREAK
ABLEKIM

MYSCHMIDT’ PAGE
S8-10

Tuesday
APRIL 12, 2016

A Chicago Tribune
publication



BY SAMANTHA NELSON FOR REDEYE | REDEYE@REDEYECHICAGO.COM » GET MORE SPONTANEOUS EAT. DRINK. DO. IDEAS AT REDEYECHICAGO.COM

CHYERBAMATEGINLAUNCH
CHDistillery 564W. Randolph St. 312-707-8780
Try the new spirit, created through a collaboration with La Sirena Clandestina and
the soon-to-open El Che Bar, mixed in four $12 cocktails served by the partnering
spots’ bartenders. 6-10 p.m. No cover.

DO
POETRYTALK
ThePublicHouseTheatre
3914 N. Clark St. 800-650-6449

Poet and playwright Peter Storey
hosts a talk show featuring in-
terviews and poetry readings
with Gregory Curry (“Artificial
Horizon”), Allyson Gonzalez (Save
the BeesWorx zine) and hip-hop
artist Geoffrey “Dr. Groove”Watts.
8 p.m. $10. Tickets:
pubhousetheatre.
com/poetry-talk

IS IT STILL FUNNY?
MusicBoxTheatre
3733 N. Southport Ave. 773-871-6607

Former Chicago Tribune critic
MarkCaro introduces a screening
of “National Lampoon’s Animal
House” and discusses how the
1978 comedy holds up to kick
off his series of groundbreak-
ing comedy screenings running

throughMay 3. 7 p.m. $12.
Tickets:musicbox
theatre.com

EAT
NEWBELGIUMBEER
DINNER
SchubasTavern
3159 N. Southport Ave.
773-525-2508

A five-course dinnerwith
beer pairings includes pars-
nip, potato and pear bisque
with Hof TenDormaal gold-
en ale and beef sliders with
Botanical Imperial IPA. 6 p.m.
$50. Tickets: lh-st.com

PENROSEBEERDINNER
Trenchermen
2039W. North Ave.
773-661-1540

Chef Pat Sheerin part-
ners with chef Jonathan
Zaragoza of Birrieria
Zaragoza on a four-course
dinner including softshell
crab with Rustic saison and
goat ribs with Axis sour ale.
6 p.m. $54. Tickets:
brownpapertickets.com

TUESDAY

41 34
Sun for days!

WEDNESDAY

51 34
Not bad

THURSDAY

49 39
Warming up

3-DAY
FORECAST

La Sirena Clandestina (954W. FultonMarket 312-226-5300) offers $7 glasses of sparkling rosé, $2 Tecate, $4 skewers, $6 kale salad and $3 garlic fries from 3-5 p.m.HAPPY HOUR OF THE DAY

DRINK
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ByShelbieLynnBostedt | REDEYE

Under the category of “things we didn’t
want to know,” the pseudo-masochists
at FitRated decided to find out just how
nasty gym equipment is.
Cue all of us scrambling to cancel our

memberships.
FitRated swabbed 27 pieces of equip-

ment (treadmills, exercise bikes and free
weights) at three gyms, and the results
were pretty gross. The website found
more than 1 million colony-forming
units (fancy words for bacteria) per
square inch on each equipment type.
Morethan70percentof thesemillion-

and-some-odd bacteria cells are harmful
to humans, which is comforting in an “at
least I have a 30 percent chance of not
getting a skin infection” kind of way.
The most common type of bacteria

found on the equipment were gram-pos-
itive cocci,which is commonly associated
with skin infections and a frequent cause
of pneumonia and septicemia.Talk about
a great gympartner, right?
The second most common type

were gram-negative rods, which can

also cause skin infection, but, BONUS,
are sometimes resistant to antibiotics.
Tough guy over here. And if those two
don’t do you in, tied for thirdmost com-
mon type were gram-positive rods and
bacillus, which can cause ear, eye and
respiratory infections.
If you’re not sure what more than

1 million germs looks like, FitRated put
it into perspective.The average exercise
bike (1,333,418 CFU per square inch) has
39 times more bacteria than a plastic
reusable cafeteria tray (33,800 CFU).

The average free weight (1,158,381 CFU)
is 362 times more germ-infested than
a toilet seat, which has a mere 3,200
CFU per square inch. And treadmills
(1,333,432CFU) are home to 74 times the
amount of bacteria that a water faucet
(18,000CFU per inch) has.
While it may seem like a no-brainer

after reading the numbers, FitRated rec-
ommends that gym-goers invest in their
own equipment to work out at home
rather than share with God knows how
many strangers.

But if you, like most of us, don’t have
a spare thousand dollars to throw around
on a treadmill, FitRated offers common-
sense advice to make sure you don’t end
up with a nasty infection (or worse). Dis-
infect machines before and after you use
them, don’t touch your face during your
workout, never walk around barefoot
(duh) and be sure to change out of your
gym clothes and shower immediately af-
ter you get home.
@SHELBIELBOSTEDT

SBOSTEDT@REDEYECHICAGO.COM

Shopping
cartsare
gross, too
Charles Gerba,
a University
of Arizona
microbiology
professor, has
conducted tests
on shopping
carts in several
markets, including
in Chicago, and
found that they’re
more likely to have
E. coli present
than escalators,
ATM buttons
and restaurant
tabletops and
condiment
holders, among
other things. Gerba
said 70 percent
of the shopping
carts he examined
in Chicago in 2014
had the presence
of E. coli.
—BECKYYERAK,
CHICAGOTRIBUNE

ANOTHERREASON
TOSKIPTHEGYM

Gram-positivecocci:
Commonly cause skin
infections; a frequent cause
of pneumonia, septicemia

Gram-negative rods:
90-95 percent are harmful
to humans, and they can be
resistant to antibiotics

Gram-positive rods:
Though there are some
exceptions, thesemostly
aren’t harmful to humans.

Bacillus:Found in nature
(mainly in soil); some strains
are harmful to humans, but
others can be helpful

Bacteria levels
According to FitRated, the gym is a disgusting place to be. FitRated swabbed 27 pieces of equipment at three different gyms tomeasure
colony-forming units (CFU) of bacteria per square inch. Bottom line, weights are 362 times grosser than toilet seats. SOURCE:FITRATED

TREADMILLS

1,333,432CFU
Which is 74 timesmore bacteria than a
water faucet (18,000 CFU)

52% 24% 24%

1,158,381 CFU
Which is 362 timesmore bacteria than a
toilet seat (3,200 CFU)

FREEWEIGHTS

30% 50% 20%

1,333,418CFU
Which is 39 timesmore bacteria than a
plastic cafeteria tray (33,800 CFU)

EXERCISEBIKES

42% 19% 20% 19%

SOURCE: FITRATED
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thechatter JOIN THE CONVERSATION

Rideshare vs. cabs: Atwhat
point doyoubreak even?

Picture this: It’s 20
minutes before you’re
supposed to be at work
and you haven’t yet
left your house.You’re
running a little behind,
it’s raining and it’s also
rush hour. Effffff.
You’d normally take

public transit, but
your commute aver-
ages about 25 minutes.
You don’t want to be
late, so you ask your-

self: Do I take an Uber/Lyft or a taxi?
Between about 8 and 9 a.m., the rideshare

services are almost guaranteed to be surging—
and at highmultipliers. If you’re anything like
me, you probably won’t request anUber or
Lyft with a surgemultiplier higher than
1.4 times or 25 percent, respectively. Ever. I try
my best to ride the surge storm out.
In aTwitter poll conducted by RedEye on

Thursday, which received 180 votes, only
7 percent of voters said they would be willing
to request an Uber or Lyft above a surge
multiplier of 2.1 times or PrimeTime rate of
125 percent. Sixty-one percent of the voters
would accept surge rates between 1.2 times
and 1.5 times or 25 percent and 50 percent.
Chances are you’ve wondered, at what

surge multiplier is it actually cheaper to take
a cab?Well, RedEye crunched the numbers.
I chose starting points in three neighbor-

hoods—Edgewater, Logan Square andHyde
Park—with a destination of Clark and Lake
streets.The distances range between 6 and
8miles, with a trip time of approximately
20minutes by car. For the cab fare, I factored
in a 20 percent tip and no extra passengers.

FROMEDGEWATERTOCLARKANDLAKE

NormalUberXprice:$14.80
» 1.2 times surge:$17.42
» 1.5 times surge: $21.35
»2 times surge: $27.90
»2.5 times surge: $34.45
Normal Lyft price:$15.63
»25percent PrimeTime rate: $19.01

»50percent PrimeTime rate: $22.39
» 100percent PrimeTime rate:$29.16
Cab: $33.90
At or belowUber’s 2.2 times surge multiplier
($30.52) and Lyft’s 100 percent PrimeTime
rate ($29.16), rideshare would be cheaper.

FROMLOGANSQUARETOCLARKANDLAKE

NormalUberXprice:$12.80
» 1.5 times surge: $18.35
»2 times surge: $23.90
»2.5 times surge: $29.45
Normal Lyft price:$13.61.
»25percent PrimeTime rate: $16.49
»75percent PrimeTime rate: $22.24
» 125percent PrimeTime rate:$28.00.
Cab: $28.10.
If Uber’s surge multiplier is above 2.3 times
($27.23) or Lyft’s rate is above 100 percent
($25.12), it would be cheaper to take a cab.

FROMHYDEPARKTOCLARKANDLAKE

NormalUberXprice:$14.60
» 1.4 times surge: $19.76
» 1.8 times surge: $24.92
»2.4 times surge: $32.66
Normal Lyft price:$15.41
»50percent PrimeTime rate:$22.07
» 100percent PrimeTime rate:$28.72
» 125percent PrimeTime rate:$32.05
Cab: $33.50
You could request a rideshare at up to 2.4
times ($32.66) or 125 percent ($32.05) and still
pay less than if you were to hail a taxi.

Bottom line, most trips taken below an
Uber surge multiplier of 2 times or Lyft
PrimeTime rate of 100 percent would cost
less than taking a cab.And if you find your-
self faced with a surge above 2.5 times or
150 percent, you’re better off hailing a taxi.
*Pricesmay vary depending on rounding, starting

point, traffic, number of passengers or other delays.

**Surge rates are calculated based on the subtotal

of a fare. Service and city fees are added after the

subtotal and were includedwith the total price.

THETRANSITDIARIESRUNS INREDEYE’S PRINTEDITION
EVERYTUESDAYONPAGE4. IF YOUHAVEASTORYYOU’D
LIKETOSHARE, EMAILUSATREDEYE@REDEYECHICAGO.COM
WITH “TRANSITDIARIES” INTHESUBJECTLINE.

GeneralManager:
MaggieWartik, @mwartik
mwartik@redeyechicago.com

ASIBOFTHETRIB
RedEye, a Chicago Tribune publica-
tion, is published five days a week,
except on certain holidays. Unsolicited
manuscripts, articles, letters and pic-
tures sent to the Chicago Tribune are
sent at the owner’s risk.

Copyright ©2016 Chicago Tribune
Company LLC. All rights reserved as to
the entire content. Not for resale.

CONTACTUS
Newsroom: 312-222-4970
redeye@redeyechicago.com

Advertising: 312-527-8077
advertisingredeye@tribune.com

Classifieds: 312-222-2222

Circulation:
redservice@tribune.com

redeyechicago.com

A

publication

Rianne
Coale
» rcoale@redeye
chicago.com

» @RianneCoale

TRANSIT DIARIES
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Participants will be compensated for their time and
travel.

Researchers at Northwestern University are
trying to understand the brain and what causes
low back pain.

You may be able to participate in a clinical research study
that may involve treatment.

SUPPORTIVE LIVING | 1546 W. WATER STREET | BLUE ISLAND, IL 60406
WWW.SENIORLIFESTYLE.COM

We accept Medicaid, making our lifestyle affordable to all.

Springtime Smoothie Open House
THURSDAY, APRIL 21ST, 1:00PM TO 3:00PM
You’re invited to take a tour of our beautiful community to learn
all about supportive living. Enjoy smoothies & delicious cookies!

RSVP AT 708-934-4612 TODAY!

REFRESH and reboot at
PRAIRIE GREEN FAY’S POINT



R
E
D
E
Y
E

l
T
U
E
S
D
A
Y
,
A
P
R
IL

12
,
2
0
16

5
ADVERTISEMENT ADVERTISEMENT ADVERTISEMENT

JOIN NOWAT TOUGHMUDDER.COM

HOW TOUGH
ARE YOU?

Wherever you are on your quest for
awesomeness, we’ve got a course for you.

WITH CODE: REDEYE
*Valid until May 8, 2016

GET 15% OFF*

Chicago Rockford International Airport

May 21, 2016
10 - 12miles

May 22, 2016
5miles

HOW TOUGH
ARE YOU?

EMBRACE
THE MUD
and FIND

YOUR SPIRIT

I
t’s a new year and the opportunities
to challenge yourself mentally and
physically are waiting. Lucky for
you it’s Tough Mudder season. This

year’s Tough Mudder is taking place
May 21, at Chicago Rockford Interna-
tional Airport in Rockford.

Tough Mudder is a team-oriented
obstacle course that uses the natural
environment as much as man-made
creations to challenge those who are
interested in more than just a foot race.

“We are not a race, but a chal-
lenge,” says Ke’ala Warwick, Tough
Mudder Event Marketing Associate.
“Tough Mudder is an event for people
who enjoy a physical challenge, re-
gardless of who you are or where you
are in your fitness
goals, you can al-
ways participate in a
Tough Mudder event
and have fun.”

Now in its sev-
enth year, Tough
Mudder challenges
are held throughout
the country, offering
mud, water, verti-
cal walls, electricity
and a hefty-dose
of teamwork. The
courses may vary
depending on the
venue, but are an
average of 10-12
miles in length, with 20-25 obstacles
for participants to maneuver.

In fact, Warwick says Tough Mud-
der’s success isn’t about crossing the
finish line first, as much as it is in helping
other Mudders complete the course.

“Mudders help their teammates,
but they also help fellow Mudders
they don’t know,” she says. “Even if
you come to run on your own, you
have to rely on others to complete
the course.”

Indeed, Tough Mudder is well-
known for its obstacles and innovative
product team that work to develop
and enhance new and improved ob-
stacles each season. This year is no
exception, Warwick says.

Debuting this season is the brand
new, Block Ness Monster, a water ob-
stacle that will require all hands on deck.

“The concept for our new Block
Ness Monster actually evolved from
a previous obstacle blueprint called
Team Twinkle Toes,” says Chris Malt-
bie, Product Manager at Tough Mud-
der. “As we took the concept through
our obstacle innovation process, the
design changed quite a bit and the
name wasn’t really a good fit anymore.
We brainstormed a ton of ideas, and
the final suggestion that stuck came
from our CEO, Will Dean.”

For repeat Mudders, known as
Legionnaires, Tough Mudder has cre-
ated exclusive finisher obstacles just

for them, and added
new features to some of
their classic obstacles
that will make the
course even more chal-
lenging, Maltbie adds.

Intrigued, but still not
sure about committing
to a full course? The
Chicago event will also
offer a Tough Mudder
Half challenge for the
first time, including a 5-6
mile course and about
10-12 obstacles.

“It’s a great way to
initiate yourself into the
Tough Mudder family,”

Warwick says. “We like to say it’s all
the mud in half the distance.”

Still intrigued, but worried you
haven’t been training hard enough?
No worries, Tough Mudder has it
covered. Visit toughmudder.com and
click on the Prepare tab to start your
Mudder-in-Training program, learn
how to build a team, and gain valuable
training tips from Coach T. Mud. There
is even a newsletter and a four-week
Mudder workout tip calendar to help
you on your journey.

“We all played in mud and on swing
sets as kids, so really you’ve already
been in training for a Tough Mudder
your entire life,” Warwick says.

DATE:
Tough Mudder on May
21, 2016, and Tough
Mudder Half on May 22
WHERE:
Chicago Rockford
International Airport,
2 Airport Circle,
Rockford, IL 61109
WEBSITE:
www.toughmudder.com



S
T
U
E
S
D
A
Y
,
A
P
R
IL

12
,
2
0
16

l
R
E
D
E
Y
E

6

Don’t lollygag
As has been the case at U.S. Cellular Field and
othermajor leagueballparks,Wrigleynowwill
require fans to enter throughmetal detectors.
(The Cubs were granted a reprieve from this
mandate last year because of the renovations.)
Which probably means the bars and restau-
rants in the neighborhoodwill be packed even
sooner than usual. Plan accordingly.

Beprepared to learn
No, not math or marine biology (although
that would be cool), but rather insights into
the lives of the players. Expect plenty of
#TBT-inspired moments on the video board,
frompictures of them inHalloween costumes
and grade school to other facts previously
known only to their friends and families.
“Wehave guyswho are going to bewith this

club for a while, and we think it’s an oppor-
tunity for us to introduce them to the fans,”
said Alison Miller, the Cubs’ senior director
of marketing. “[Fans] obviously know what
they’re like on the field, but it’s a chance to
showwhat they’re like off the field, what their
habits are, their favorite things, and also their
journey to getting [to the Cubs].”
Music in particular tends to be common

ground.
“Anthony Rizzo has divulged that he’s try-

ing to learn the piano,” Miller said. “A couple

of the guys are guitar guys or play bass.”

The Schwarber ball is back
So as not to mess with their mojo, the Cubs
let the Kyle Schwarber home run ball from
the series against St. Louis in the 2015 NLDS
remain atop the video board where he hit it.
Then they took it down for a while, and now
it’s back, because Cubs fans are nothing if not

superstitious.

Speakingof Schwarber ...
Those who collect bobbleheads will want to
circle these dates:
» July 5:Anthony Rizzo tarp catch
» July 20: JakeArrieta
»Aug. 1:Kris Bryant
»Aug. 16: JoeMaddon

» Sept. 16:Kyle Schwarber video board
home run. “The idea being that we could
have a bobblehead that represents that
historic event atWrigley Field,”Miller
said. FYI, the design on this giveaway is
still being developed.

Sausage is still king
Thinking of new accoutrements for hot dogs,
or any other sausage sandwich, would seem to
getmore difficult each year, though somehow
ballpark chefs find ways to top themselves.
Among the new menu items atWrigley are

three craft sausages (Caprese,Aloha, andBeef
and Cheddar) that will stretch traditionalists’
expectations of what a hot dog should be.
“We take maybe something from another

food group or another sandwich and we’ll
top it with that,” said David Burns, an execu-
tive chef with Levy Restaurants who designs
Wrigley’s menu. “We did that a few years ago
whenwe cameupwithDecadeDogswhenwe
did the 100th anniversary [ofWrigley Field].”
The reuben variation is one that surprised

Burns in termsofhowwell theflavorsmeshed.
There’s another that makes the list as well.
“The TV Dinner Dog,” he said. “I’m like,

mashed potatoes and gravy with some roasted
corn?Andthatoneactually tasted really good.”

@REDEYESPORTSCHI | CHSOSA@REDEYECHICAGO.COM

ByChrisSosa | REDEYE

Expect a lot of double-takes fromCubs fans atWrigley Field in 2016. Much
of what they encounter at the Friendly Confines will be familiar, including the

recently returned historic marquee.The bleachers will be open starting on opening
day this time, too, and ownerTomRicketts says the restroom situation has been
improved (thank goodness). But there are plenty of new features to navigate once
fans get past the construction dust surrounding the ballpark. Here is RedEye’s

primer on the new-ishWrigley.

THEQUICK-HITTINGGUIDE
TOTHEFRIENDLYCONFINES

WRIGLEY
Re-teachmehowto

TherenovatedWrigleyField facade
CHRISSWEDA/TRIBUNE



8Wrigley foods and their
perfect beveragepairings
ByChrisSosa | REDEYE

Deciding what to eat once you settle in at
Wrigley Field is fun, and delicious. Pairing
the perfect beverage with your ballpark meal
is even better, even if you might be freezing
your fingers off untilMay at this point.
To help fans enhance their culinary expe-

rience at Cubs games this season, RedEye
asked Levy Restaurants beverage director
Sean Parisi for his favorite combinations for
several of this year’s menu additions as well as
Friendly Confines staples.

Cotton candy
“A Bob Chinn’s mai tai. Since rum is distilled
from sugar, you could kinda say it’s a cousin of
cotton candy.”
Get it at:Many concession stands.

Cracker Jack
“Jack Daniel’s and ginger ale. Whiskey has
lots of caramel notes that make a nice pairing
with caramel corn.The Jack-and-ginger flavor
combination provides a refreshing profile to
balance the sweetness of the caramel corn and
the saltiness of the peanuts.”
Get it at: Budweiser Bleacher Bar and Jack
Daniel’s Patio in the upper deck.

Popcorn
“The traditional ballpark pairing would be
an ice-cold Budweiser. My preference is for
a light, crisp and highly carbonated beverage
to cut through the butter and saltiness of the
popcorn. If you’re in theAudi Club, a pairing
many might not consider is sparkling wine,
as it is also light, crisp and highly carbonated
with a flavor profile that pairs very well with
popcorn and other salty snacks.”
Get it at:Trust us, you can’t miss Budweiser at
Wrigley.

Buffalo chicken fries
“Goose Island Green Line pale ale. The hops
profile is a bit more subtle than the IPA and
offers a bit more assistance in balancing the
heat of the Buffalo sauce.”
Get it at:Most concession locations.

Gilbert’s Caprese sausage
Chicken sausage, diced tomatoes, basil,
mozzarella pearls and balsamic glaze

“Barefoot pinot grigio. It’s a nice, silky white
wine that is a classic pairing with caprese-
inspired items.”
Get it at:Most concession locations.

Gilbert’s Aloha sausage
Chicken sausage, pineapple salsa, lime aioli,
Cholula hot sauce and crushed potato chips

“There is something about fruit salsa and cit-
rus flavors that make me think of the beach.
And nothing is better on the beach than a
cold Corona or frozenmargarita.”
Get it at: Select concession locations and beer
portables.

Gilbert’s Beef&Cheddar
sausage
Smoked sausage, cheddar, mac ’n’ cheese, bacon,

barbecue sauce

“Goose Island IPA.You’re going to need a
big beer to hold up to all the flavors we have
exploding together on this sandwich.”
Get it at:Most concession locations.

JoeMaddon
ThirdBase hoagie
“ChicagoDog BloodyMary.The horseradish,
tomato and condiment components of the
drink make a great complement to this awe-
some sandwich.”
Get it at:Various concession locations.

Thenewbeef&cheddar
sandwichatWrigley
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NCE CULINARYNIRVANA

PRESENTED BY

THURSDAY, APRIL 14
MONTGOMERY CLUB

General admission: 6pm–9pm
Tickets: $85

chicagotribune.com/sensoryoverload

A portion of proceeds will benefit the the Illinois Restaurant Association Educational Foundation.

Sight • Smell • Sound • Touch • Taste
Dine with #Foodiechats for an experiential exploration

of Chicago’s most delectable dishes and drinks.

It’s one evening only, infused with creativity
designed to delight your entire being.

A Sweets Girl • Auntie Vee’s Cupcakes • Buona Beef • Coconutz Chicago • Connie’s Pizza
Greenridge Farm • The Hampton Social • Hubbard Inn • Illinois Farm Families • Jellyfish

Porkchop • Sage Vertical Garden Systems • Sartori • Simply From The Heart • Uncle Dougie’s
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BySaraAmato | REDEYE

T ituss Burgess never thought that being a comedic actor was in the realm of
possibility. But after years in theater and a stint on “30 Rock,” Burgess told
RedEye that comedy is all he wants to do now. “All I wanted to do was be

on Broadway,” he said, speaking over the phone in a recent interview. “But then as
I furtheredmy career andmatured, I just suddenly thought, ‘Here’s more that I
want to do andmore that I think I can do.’ ”

Burgess currently gets to domore in Netflix’s
“Unbreakable Kimmy Schmidt,” which returns
2:01 a.m. Friday for its second season. In the
show, which focuses on Kimmy (Ellie Kemper)
as she adjusts to life in NewYork City after be-
ing rescued from a doomsday cult in Indiana,
Burgess playsKimmy’s self-centered roommate,
TitusAndromedon.
But thanks to Kimmy’s unrelenting sunny

disposition, Burgess said that Titus is growing
up this season.
“[Kimmy] is wearing me down,” he said.

“She’s making me be more humane, and I’m
forced to be a lot more vulnerable this season

than last season.”
For example, in the beginning of the second

season, Kimmy repeatedly encourages Titus
to apologize to his ex-wife for abandoning her
at the altar. It’s an episode in which you’re not
sure what Titus will do: He could apologize, or
he could continue putting himself first. Burgess
calls this the domino effect forTitus.
“Once he opens himself up to sort of that type

of considerateness and compassion, that door
sort of never closes,” he said.
In fact, that door stays open and introduces

Titus to something the audience hasn’t seen yet:
a partner.

from

to

Broadway

Netf lix
TITUSSBURGESSTALKS‘UNBREAKABLE

KIMMYSCHMIDT,’RACEAND
THEFUTUREOFTITUSANDROMEDON
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In the first season, Titus ran into Mikey
(Mike Carlsen), a construction worker he

dubbed a “tasty little Bob the Builder.”Ti-
tus rebuffedMikey’s advances and asked
him to try in 10 years. In the second
season, Titus runs into him again and
decides to give him a chance.
Burgess said he thought it was odd

to give Titus a love interest so soon into the
series’ run, but noted that the already larger-
than-life Titus can still be an interesting and
relatable character nomatter the situation.
That’s a testament to the sharp writing of

“Unbreakable Kimmy Schmidt.” The show—
created byTina Fey and Robert Carlock, both
of “30 Rock”—touches on provocative sub-
jects in a classy and smoothway, Burgess said.
Last season, his character discovered that

he’s treated better dressed as a werewolf in
NewYork City than as a black person. In the
upcoming season, Burgess’ character puts on a
one-man show called “KimonoYou Didn’t,” a
tribute to one of his past lives (via reincarna-
tion) as a geisha. The show draws ire from the
Asian community for its racist portrayal of the
Japanese culture (“Theynamedmeoneof their
top five Hitlers of all time. Real Hitler wasn’t
evenon the list!”Titus exclaims about the criti-
cism), but even his harshest critics end up lov-
ing the show.
“Unbreakable” integrates race into the plot

in a smart way, Burgess said.
“Comedy is born out of the most tense-

filled, drama-filled situations, and race is such
a hot topic in this country,” he said. “…Alot of
people will not really pay attention to the epi-
sode and just take the storyline as though they
are promoting or giving stereotypes a plat-
form. But in fact they are just sort of exploring
how silly our sensitivity level [is] to the things
that seem to be going on in this country and
how important it is to move past it and how
unimportant race actually is, but we make it
too large.”
While the role of Titus was written with

Burgess inmind, Burgess said Fey andCarlock
pushed him to take the character further and
further. He said he was eventually given cre-
ative license to be as broad and large as the
world has now come to seeTitus as.
“It is quite exhausting to live there for too

long,” Burgess said. “When filming is done, I
am OK with hanging him up for a couple of
months.”
But it’s a role he feels suited for. With a

music degree from the University of Georgia
and an extensive career on Broadway, Burgess’

background put him in a unique position to
succeed asTitus.Whereas some people might
be uncomfortable singing on camera, he said
he feels his background gave him a direct in to
whoTitus is as a performer and howhe thinks.
Netflix is betting on “Unbreakable’s” suc-

cess and has already renewed the show for a
third season. As for the future of Titus An-
dromedon? Burgess said he doesn’t want to be
boring, but hewould rather not knowwhat the
plan is for his character.
“I didn’t know what was going to happen

going into Season 2, and I actually didn’t have
any hopes or aspirations, and I actually prefer
it that way,” he said. “I prefer to be in the dark
until it’s time for them to say, ‘Action.’ … It’s
funnier if I don’t know anything about it.”
@SAAMATO | SAAMATO@REDEYECHICAGO.COM

Never
apologize for
being who

you are
Too cheesy? Maybe, but no less

deserving of a shoutout. Kimmy
proves time and time again that she
is an unabashedly weird person,
whether through her sense of style,
her constant loudness or her bunker-
induced anachronisms. Other than
her desire to keep her “mole woman”
identity private, though, she’s rarely
embarrassed about these qualities;
she doesn’t feel like they need ex-
planation. “I made everything weird
’cause I’mweird,” she says plainly to
Charles after overzealously confess-
ing her love for him. It’s not a prob-
lem for her, it’s just a fact.

There’s no right way
to deal with trauma
The show’s gotten some backlash
for the lighthearted way it deals
with Kimmy’s recovery from her
kidnapping and 15 years of impris-
onment. While such a heavy topic
does deserve a certain amount of
scrutiny, it’s helpful to remember
that her reaction is hardly a static
one. Kimmymay not be in a state
of catatonia following her release
from the bunker, but her optimism
belies signs of PTSD, the nightmares
and the inexplicable fear of things
like Velcro being just a couple. Her
behavior isn’t meant to be a template
for how to handle years of abuse, but
rather a way of examining its effects
from one of many, many different
perspectives.

Try to see the best
in other women
Obviously, no person is a saint simply
by virtue of having a uterus. That
being said, it’s also important and
cool to see Kimmy going out of her
way to understand themotives of
seemingly terrible characters like the
teenaged Xanthippe. Despite Xan’s
constant stream of nasty one-liners,
Kimmy still tries her hardest to look
beyond themean-girl exterior and
see the Xanwho prefers birdwatch-
ing to underage day-drinking. In do-
ing so, she helps Xan begin to accept
the person she actually wants to be.
It’s a valuable lesson and also an in-
teresting character choice: After all,
Kimmy understands better than any-
one how a person’s bad experiences
can shape who they are.

Be your own source
of inspiration
Kimmy’s SoulCycle—er, SpiritCycle—
revelation hits her after she realizes
that her instructor Tristafé is
just a stand-in for other
sources of domineer-
ingmale power. “Is he
different than any guy
who tells you he’ll
make you richer or
prettier or safer?”
she asks the rest
of her class.
Instead, Kimmy
tells them to
look within
themselves
as a path to
reinvention.

Being badass is not
a one-size-fits-all
occupation
Too often in pop culture “badass
female” is synonymous solely with
“cool warrior chick.” It’s great to see
a lady on TVwielding a sword or
beating up bad guys and every-
thing, but it’s also really refreshing
to see a character like Kimmy,
who is badass even as she stum-
bles through trying to figure

out adult living. Kimmy’s
unbreakable by force
of will; she’s a survivor.
“That’s what women do,”
she tells Jacqueline. “We
eat a bag of dirt, pass it in
the kiddie pool andmove
on.” So we do, Kimmy.

In a year already dominated by female-centric shows—“Crazy Ex-Girlfriend,” “Jessica Jones”
and “Supergirl,” just to name a few—2015 alsomanaged to gift us with “Unbreakable Kimmy
Schmidt,” the girl-power sitcom to end all girl-power sitcoms. Kimmy (Ellie Kemper), who is
straightforwardly sweet without veering toomuch into dreaded “adorkable” territory, offers a
whole host of feminist lessons throughout the show’s first season. Here are five of themost
empowering takeaways from “Kimmy’s” strong as hell leading female.

Strong as hell
ByEmmaKrupp | FOR REDEYE

It is quite exhausting to
live there for too long.
When filming is done,
I am OK with hanging
{the character} up for a

couple of months.”

JaneKrakowski (fromleft),TitussBurgess
andEllieKemper in ‘UnbreakableKimmySchmidt’
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There is an immea-
surable amount of
joy that comeswith
the first “ahhh” of
Netflix’s “Unbreak-
ableKimmy Schmidt”
theme song.And
that’s just what the
second season of
“Kimmy Schmidt” is:
episode after episode
of pure, immeasur-
able joy.

The season kicks off at a party at least three
months after the end of the first season, but
quickly flashes back to explain how themain
characters got to this point: Kimmy (Ellie
Kemper) is still pining forDong (KiHong
Lee),Titus (Tituss Burgess) is doing hisTitus
things and even finds love, Jacqueline (Jane
Krakowski) is divorced and as terrible as ever,
and Lillian (CarolKane) is fighting gentrifica-
tion one hipster at a time.
With theReverendRichardWayneGary

Wayne (JonHamm) in jail, the second season
begs the question:CanKimmySchmidt exist

without the bunker?Aresounding yes.There’s
a lot of joy inwatchingKimmy adjust to a
normal life again.Whilewe saw glimpses of
that in the first season, it’s right out front in
its sophomore effort.The showflashes back
to the bunker becausewithout it, wewouldn’t
have theKimmySchmidtwe’ve grown to love.
Butwhile it serves as great comedy, the bunker
is no longer necessary toKimmy’s life inNew
York.Anddespite the title, it’s not only about
Kimmy. She has a rat-pack of bandits at her
side.
The first season entered strange territory

when it came to JacquelineVoorhees and
her heritage, with the show getting flack for
its storyline regarding Jacqueline’s Native
American family history (refresher: Kra-
kowski is white).The show brings back that
plot in the first episode of the second season,
but drops it immediately and doesn’t bring it
up again in the six episodes provided to the
media.And tomuch delight but no surprise,
Krakowski’s character shines brightest when
she’s emulating her infamous character on
“30 Rock.” (At one point she quips, “If I can
seeNew Jersey, that means it can see me.”)

But the real highlight here isTituss
Burgess, who playsTitusAndromedon. He’s
as self-centered as ever, but what’s special
about his character is howmuch he can learn
fromKimmy, whose naivete drives most of
the show’s comedic moments.What can
Titus learn fromKimmy that he doesn’t
already know?A lot, actually.Titus finds love
and happiness (and a one-man show titled
“KimonoYouDidn’t” about his Japanese
heritage in a past life) while also growing as a

person, whether or not he’s aware of it.
These characters can’t exist without each

other.And that’s one reason to truly be
thankful for something like the bunker.
The comedy, already renewed for a third

season, clicks from the very first scene.
Whereas “30Rock” took a few seasons to find
its groove, creatorsTina Fey andRobCarlock
(both of “30Rock”) know exactly who these
characters are.They alive, damnit.And it’s no
miracle that they’re better than ever.

‘Unbreakable’ Season2 is pure joy

Sara
Amato
» saamato@redeye
chicago.com

» @saamato

UNBREAKABLEKIMMYSCHMIDT
2:01 a.m. Friday, Netflix

Tituss Burgess and
Ellie Kemper
in ‘Unbreakable
KimmySchmidt’

T
U
E
S
D
A
Y
,
A
P
R
IL

12
,
2
0
16

l
R
E
D
E
Y
E

10

!

$25,000.00WholeLife Insurance.

We cannot guarantee when this offer will be repeated in the newspaper.
Clip this offer and please call today!

Plus...
Proceeds paid directly to your beneficiary

Builds cash value and is renewable up to age 100!**... Then
automatically pays YOU full benefit amount!

Policy cannot be canceled – EVER – because of changes in health!

Are you between the ages of 45 and85*?
Then this GUARANTEEDACCEPTANCE policy is for YOU!
>>Choose from 4 benefit levels - up to $25,000!

>>Rates “lock-in” at the age you enroll - never go up again!
>>Call for your FREE all-by-mail enrollment packet!

>>CALL TOLL-FREE1-800-294-2721
Or enroll online atwww.UnitedOfOmahaLife.com

Now, fromUnitedofOmahaLife InsuranceCompanyandCompanionLife InsuranceCompany...

AFN44167

NOmedical exam! NOhealth questions!

This is a solicitation of insurance, an agent (In OR & WA: producer) may contact you. These policies contain benefits, reductions, limitations, and exclusions to include a
reduction in death benefits during the first two years of policy ownership. Policy Form ICC11L057P or state equivalent (in FL: 7722L-0505; in NY: 827Y-0505). Not available in
all states. In NY, during the first two years, 110% of premiums will be paid. Website unavailable for NY residents. EASY WAY Whole Life Insurance is underwritten by United of Omaha Life Insurance Company,
Omaha, NE 68175, which is licensed nationwide except NY. Life insurance policies issued in NY are underwritten by Companion Life Insurance Company, Hauppauge, NY 11788. Each company is responsible
for its own financial and contractual obligations. *Age eligibility and benefits may vary by state. **In FL and MD policy is renewable until age 121.

The rates above include a $12 annual policy fee.

Your affordable monthly rate will “lock-in” at your enrollment age* ...

$25,000.00
Benefit

$10,000.00
Benefit

$5,000.00
Benefit

$3,000.00
Benefit

Age
45-49
50-54
55-59
60-64
65-69
70-74
75-79
80-85

Male
79.75
88.50
111.00
136.00
163.50
221.00
301.00
413.50

Female
66.00
73.50
92.25
103.50
126.00
171.00
243.50
347.25

Male
32.50
36.00
45.00
55.00
66.00
89.00
121.00
166.00

Female
27.00
30.00
37.50
42.00
51.00
69.00
98.00
139.50

Male
16.75
18.50
23.00
28.00
33.50
45.00
61.00
83.50

Female
14.00
15.50
19.25
21.50
26.00
35.00
49.50
70.25

Male
10.45
11.50
14.20
17.20
20.50
27.40
37.00
50.50

Female
8.80
9.70
11.95
13.30
16.00
21.40
30.10
42.55

Our graded death benefit whole life insurance policy can be used to pay funeral costs, final medical expenses...or other monthly bills.
You know how important it can be to help protect your family from unnecessary burdens after you pass away.Maybe your own parents
or loved one did the same for you. OR, maybe they DIDN’T and you sure wish they would have!
The important thing is that, right now, you canmake a decision that could helpmake a difficult time a little easier for your loved ones.
It’s a responsible, caring and affordable decision. And, right now, it’s something you can do with one simple phone call.
Youmay have been putting off purchasing
life insurance, but you don’t have to wait
another day.This offer is a great opportunity
to help start protecting your family today.

Why this policy? Whynow?
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Source: DDI’s “Global Leadership Forecast 2014 | 2015”

HIGH-IMPACT LEADERSHIP CERTIFICATE
It’s your move—and your chance to become the best leader possible.

June 7–9 • Water Tower Campus

Executive Education • 312.915.6761 • LUC.edu/leadredeye

Only27 percent of bosses say they’re ready to create a
workplace that brings out the best in their employees.
Are you prepared?

Version Date: 21MAR2016

For more information, contact:

You may be compensated
for time and travel.

We are currently conducting a clinical
research study of an investigational

medication for type 2 diabetes.
You may qualify to participate in this clinical research study if you meet the
following criteria:

• At least 25 years of age and have type 2 diabetes
• You have been off Metformin for at least two months or have never been

treated with Metformin
• You are being treated with diet and exercise alone, or are taking certain

oral anti-diabetic medications

Qualified participants will receive at no cost:
• Study-related medication
• Study-related laboratory testing
• Study-related ECGs and

physical examinations
• Physician oversight of medical care

Call us at:

847-869-1191
2500 Ridge Ave., Suite 109, Evanston, IL
www.evanstonpremier.com

Find us on
Facebook

Worried About

Type 2
Diabetes?

Conveniently located off of the Central Stop on the Purple Line.
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“I don’t know—I think I’m a walking
human patchwork of all the remarkable,

funny women who I have loved and
studied over the years, and I am only

here because Carol Burnett, Jane Curtin,
Phyllis Diller, Whoopi Goldberg, Teri

Garr, Madeline Kahn, Lucille Ball, Gilda
Radner, Julia Louis-Dreyfus, Diane

Keaton, Tracey Ullman, Bette Midler,
Lily Tomlin and my mom, Sandy Lynn

McCarthy, taught me not to fear being the
butt of the joke, taught me not to worry

about being likable or perfect, and to
lovingly go for the kill.”

—MelissaMcCarthy, to the audience at theMTVMovie Awards on Sunday after becoming
the first woman to win the Best Comedic Genius Award.

Too competitive?
Scarlett Johansson graces the cover of theMay issue of Cosmopolitan,
and in the issue she gives a little insight on her ill-fatedmarriage
to Ryan Reynolds, according to eonline.com. Johansson told the
magazine, “The logistics of beingwith another actor are challenging.
There has to be a real understanding of how you share your time,
especially when two people’s careers are going at the same rate. Or

even if one person ismore
successful than the other, that
also proves challenging. There

may be a competitive thing.”

Enddate?
The CW’s “The Vampire Diaries” might be ending after
its eighth season. Star Ian Somerhalder told fans on
Sunday atWalker Stalker Con in Nashville that it was
decided to do one last season to “really do the story
justice,” according to thr.com, but a spokesperson for
The CW told The Hollywood Reporter that no decision
has beenmade in regard to the future of the show.

Fast and
Eastwood
Scott Eastwood is now
amember of the “Fast
and Furious” family.
According to deadline.
com, Eastwood, son
of Clint Eastwood,
will join the cast
for the upcoming
“Fast 8” film, which
includes Charlize
Theron, Vin
Diesel, Dwayne
Johnson,
Michelle
Rodriguez
and others.
Themovie
is set to be
released
April 14, 2017.
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Oh, we’ve got dirt. Get the scoop on your favorite musicians, actors and reality TVers all day long at redeyechicago.com.WANT MORE DIRT?

THEDIGIT

94K That’s howmany album units
KanyeWest’s “The Life of Pablo”

moved in its first week. According to billboard.
com, 28,000 of those units were pure album
sales, while the rest were streaming equivalent.
This marksWest’s seventh No. 1 album on the
Billboard 200 chart.A
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JUL. 28-AUG.7

Groups 10+ call 312.977.1710
Tickets available at all Broadway In Chicago
box offices and Ticketmaster retail locations

800-775-2000


